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Speakers: Célia Rodrigues and José Alves 

Visualizing information, whether qualitative or 
quantitative, is a must-have skill in an era of 
undoubted reinforcement of digital media. Our 
work takes more and more relevance with the 
growing of visual journalism. From print to digital, a 
lot has changed. New tools, new ways of working 
and new approaches but the basics remain the 
same... how to give the reader the best information 
in a clear and well-designed way



Design that both
informs and engage

From the beginning
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Portugal Rally, 1990



Desert storm, January 1991

With a clean and simple graphic 
style, without embellishment 
and decoration, the concept was 
to be concise, clear and evident 
(simple but not simplist) and 
appealing at the same time
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Cover of January 26th, 2021, after the presidential 
elections in Portugal: the map shows the second most 
voted candidate by municipality. The  extreme right 
candidate in blue is a national phenomenon

Clarity, simplicity and rigor

Use of iconography to simplify and facilitate 
comprehension and comparison
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Team

Infographic pieces supporting the 
article from a journalist redactor

Autonomous infographic articles

Célia
Cátia Gabriela Francisco

Zé

Both static and digital

The work we 
do…
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Visualizing information

Numbers are data, text is data…  everything could be data. Our 
job is visualizing it and explain it

We must think about the data we have in a way that makes it 
easy to read by our audience and they can understand  and get 
insights from it
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Data= facts, figures, statistics, information…



Infographic article “How to elect a President of the USA” – print edition

Example 
created 
from text...

Work process
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Infographic article “Ten million covid-19 cases worldwide” – print edition

Example 
created 
from 
numbers...

Work process
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Steps to infographic development
Identify the type of data we will work: numerical (quantitative, ordinal, etc.) 
geographical, schematic, textual, etc.

Decide our visual goals (depend on the subject and type of the data)

Break the data into its most basic parts — its “raw essence” (in terms of the five 
W + H – what, where, who, why, when + how)

Put the pieces together in a logical narrative (story). Sometimes we must know 
a little bit about the subject (or must learn about it)

Decide/ choose the type of infographic: explanatory or exploratory or mixed

Understand how visual information is perceived - remembering Gestalt
principles (color, shape, size, proximity, similarity, closure, etc.)

Work process

1

2

3

4

5

6
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Scrollytelling

The

best

way

to... 

10

The development itself
Work process



The development itself
Work process

create

a narrative

on a digital platform
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It is a design concept also called Narrative Visualization and consists of a logical 
sequence of related visualizations or visual elements to convey a message to an 
audience in an engaging and effective way

This technique is based on a simple concept: new content appears or changes 
through transitions as users scroll down or up the web page

Scrolling has become a natural gesture that does not require much effort and 
gives the user a sense of control, exploration, and discoverability (swipe is the 
equivalent in mobile)

Scrollytelling
Work process
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How the
work
process
should
go…

Identify
the data 1

Decide
visual goals

2

Break 
in basic parts 3

Understand how 
information is perceived

4
Build logical narrative 5

Choose type of infographic 6

Development 
of final 

infographic

Work process
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2  

3

4
5

6

1

Development 
of final 

infographic

How it 
happens 
most of 
the time...

Work process
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Stuff we do…
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https://www.publico.pt/multimedia/infografias

Check our work at 

Animations
(digital)

Infographic 
illustrated
(print + digital)

Maps, plain graphics, 
organization charts 
(print + digital) 

Explanatory and/or 
schematics drawings, 
timelines
(print + digital)

Situação perante o emprego

Trabalho no mesmo local

Estudar0,2%

Desemprego

Assistência à família

Layoff

Sem actividade

Teletrabalho
1/3 continua a trabalhar

no mesmo local…

35,5%

23,2%
20,4%

13,4%

4%

3,3%

Dos inquiridos que se encontravam 
a trabalhar antes da crise sanitária

Muito 
mais

Mais

O mesmo Menos

Muito
menos

Nível de produção

3%
14%

32%34%

17%

https://www.publico.pt/multimedia/infografias
https://www.publico.pt/multimedia/infografias
https://www.publico.pt/2017/12/26/infografia/a-viagem-do-bacalhau-249
https://www.publico.pt/2017/11/14/infografia/amadeo-e-os-outros-245
https://www.publico.pt/2020/09/16/infografia/novo-ano-novas-regras-514


Stuff we do…

16

https://www.publico.pt/multimedia/infografias

Check our work at 

Data visualizations 
infographics
(autonomous article)
(print + digital) 

Autonomous 
infographic article
( just digital)

Autonomous 
infographic article
(multimédia) 
(print + digital) 

Autonomous 
infographic article
( just digital)

https://www.publico.pt/multimedia/infografias
https://www.publico.pt/multimedia/infografias
https://www.publico.pt/2019/10/03/infografia/abstencao-octuplicou-40-anos-347
https://www.publico.pt/2020/05/01/infografia/usar-nao-usar-mascara-499
https://www.publico.pt/2019/09/25/infografia/borboletas-biodiversidade-voar-ares-342
https://www.publico.pt/2020/01/21/infografia/cicatriz-ceu-aberto-incendios-devastaram-australia-408


Thank you! 
Next, José will talk about one of our autonomous projects, Space 1969
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